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to create that right balance between good sailing and shoreside fun. Areas such as the

Bahia de Palma with a steady sea breeze in the middle of the day are ideal for

combining a good day on the water with time for fun in the evening. Whilst the

performance class may prefer the windward/leeward type of course, less

manoeuvrable cruising yachts may prefer a more scenic coastal course. 

THE COMPETITOR RELATIONSHIP

GWM Racing specialise in establishing a close and informal relationship between

themselves, the race committee and the yachts. John and Peter make a point of

staying close to their ‘customers’, by radio while racing and by physical presence on

the dockside. This helps to develop and maintain the right atmosphere which at all

times must be non confrontational. At the same time it is most important that yachts

have respect for the authority of the race committee and a confident competitors

briefing at the beginning of the regatta is key to this. Well drafted documentation and

sailing instructions with no amendments play a large part in helping to get things off

on the right footing.

STARTING AND ‘RULES’

Starting procedures are an important demonstration of how the relationship

between the race committee and competitors can work really well. Competitors

must know exactly where they stand for this critical phase of the race, this means

knowing exactly which starting system will be used, and the race committee’s
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policy on recalls and penalties. This is another way of creating the right relationship and avoiding unnecessary misunderstandings that

can spoil the atmosphere.

TRACKING

For the more blue water events such as a race across the Atlantic, the advent of cheap and easily installed yacht tracking systems with

associated website presentation has opened up sailing to a massive audience. Peter Wykeham-Martin has played a significant role over

many years in the development of such systems, which allow those ashore to check progress of all

the fleet, see their corrected time or handicap positions, and using overlays of weather reports play

the ‘armchair yachtie  ’. An event such as a transatlantic rally that will almost certainly have

sponsorship, this is a really attractive way of gaining maximum benefit from the sponsorship 

RESULTS

Once competitors finish racing, have come ashore and have that first beer in their hands

the next thing they want to see is the results. GWM Racing recognise this and specialise

in the rapid production of results and their transmission to the event website. 

SPONSORS

Sponsors play a key role in the success of a modern superyacht regatta, and

sponsorship these days is an industry in itself. It is vital that the sponsor feels that

he is achieving the right coverage in terms of branding, media, client entertaining

and association with the event. GWM Racing offer a briefing service for

sponsors and most importantly their guests so that once the fleet leaves

harbour they are kept fully informed of what is happening

and are not lost to the intricacies of yacht racing.

CONCLUSION

John Grandy and Peter Wykeham-Martin (www.gwmracing.com)

are very encouraged by the so far positive reaction to their

proposals, with the Superyacht Cup events in Palma in June

and  Antigua in December already on GWM Racing’s books

for 2008 plus two or three additional similar events which

look very promising for 2009. 
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